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“UN Week” Promotional Video

The UN Week 2009 promotional video was produced by UNIC with the enthusiastic
support of approximately 70 volunteers from a wide range of backgrounds and
nationalities. The video, which asks us all to consider ways to better connect with the
wider world, was posted on the UNIC website, Youtube

(http://lwww.youtube.com/watch?v=sl3o0p0OMi-to) and Facebook, and also aired for

approximately three weeks on large digital screens around central Tokyo, in areas such
as Shibuya, Harajuku and Yurakucho (see below). Among these, the Shibuya Hachiko
crossing is considered to be the busiest intersection in the world, and the video’s bright
colours and positive message are sure to have captured the attention of many of the

three to four hundred thousand pedestrians who pass by the screen each day.

UNIC wishes to extend its sincere thanks to Pas Communications and P. Planning for
making public screening of the video possible, and to all those who gave their time to

contribute to this significant public outreach campaign.
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